PRACTICAL LESSONS TO DO: 
1. Describe in written form the different types of attitudinal scale

How can you analyze data from a Likert scale?

The response categories in Likert scales have a rank order, but the intervals between values cannot be presumed equal.

Therefore, the mean (and standard deviation) are inappropriate for ordinal data (Jamieson, 2004)

Statistics you can use are:

• Summarize using a median or a mode (not a mean as it is ordinal scale data ); the mode is probably the most suitable for easy interpretation.

• Display the distribution of observations in a bar chart (it can’t be a histogram, because the data is not continuous).

Strengths

Likert Scales have the advantage that they do not expect a simple yes / no answer from the respondent, but rather allow for degrees of opinion, and even no opinion at all.

Therefore quantitative data is obtained, which means that the data can be analyzed with relative ease.

Offering anonymity on self-administered questionnaires should further reduce social pressure, and thus may likewise reduce social desirability bias.

Paulhus (1984) found that more desirable personality characteristics were reported when people were asked to write their names, addresses and telephone numbers on their questionnaire than when they told not to put identifying information on the questionnaire.

Limitations

However, like all surveys, the validity of the Likert scale attitude measurement can be compromised due to social desirability.

This means that individuals may lie to put themselves in a positive light.  For example, if a Likert scale was measuring discrimination, who would admit to being racist?
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